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The Social Media Explosion is Impacting Every 
Aspect of Our Professional Lives 
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Communication Has Quickly Evolved from  
One-to-One or One-to-Many into One-to-Millions  
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What Do All of these Companies Have in 
Common? 
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Effective Use of Social Media Accelerates the 
Building of Corporate and Personal Brands  
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Effective Use of Social Media Accelerates the 
Building of Corporate and Personal Brands (con’d) 
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Do you know who this man is? 



Today Companies Cannot Afford to Ignore Social 
Media and It’s Impact on their Brand  
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Today Companies Cannot Afford to Ignore Social 
Media and It’s Impact on their Brand (con’d) 
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“Today, when you lose a customer, you don’t lose just that 
customer, you risk losing that customer’s friends. And thanks to the 

internet and blogs and consumer rate-and-review services, your 
customers have lots and lots of friends all around the world.” 



Our Professional and Personal Lives are Rapidly 
Converging 
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It is Important We Recognize Social Media’s Impact 
and Adapt Our Communication Accordingly 
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 Social media is revolutionizing the 
way we interact with our 
customers, partners, and our peers 

 Traditional walls and hierarchies 
and quickly being eliminated  

 It is important we all change and 
adapt our communications style 

 In today’s world building a personal 
and professional brand requires a 
combination of skill, hard work, 
networking, and social media savvy 

Summary 
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Questions 



 Open Questions: 
− How many people work for a company that has a Facebook page? 
− How many people here have created a professional social community? 
− How many people actively write a blog or contribute to chatter? 
− How many people regularly tweet for work? 
− How many of you have ever been recruited via LinkedIn? 
 

 Talking Points: 
− Building the company and your personal brand 
− Marketing decision are being made based on this data 
− Partnerships with Facebook, Google+, etc. 
− Agile development leveraging the use of social media 
− Recommendation being made based on learning 
− Sharing, Learning, Networking 
− Completely changing how we do business and interact with our 

customers, partners, and co-workers 
− Social currency (loyalty and rewards programs) 
 
 
 

Open Questions and Potential Talking Points 
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